
SOCIAL MARKETING STRATEGIES:
INSPIRING CONSERVATION STEWARDSHIP
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Target Action:  Request Technical Assistance

TRADITIONAL VOLUNTARY INCENTIVE-BASED PROGRAMMING



Adapted from Everett Rogers, Jay Kassirer, Mike Rothschild, Dave Ward, Kristen Cooley.
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Barriers to Requesting Technical Assistance



Goal:

Improve Water 
Quality

Normalize 
conservation 

behaviors

Use trusted 
sources of 
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government 
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through 
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One-on-one Technical Assistance

Audience Specific Workshops

Personalized Multi-media

Farm Specific Events

Direct Mail/Newsletters

Information/Awareness 
by mass media
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Voluntary Requests for Farm Planning Services
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Drayton Harbor
~ 1200 acres

Birch Bay ~130 acres

Portage Bay:  
Spring Harvest Open



Takeaways for success

Know your audience:  The Who and the Where

Peer-to-peer communication build social norms

Build relationships with trusted sources of information

Find gateway incentives

Multiple & diverse opportunities to engage



Thank you!

Aneka Sweeney M.Ed.
Education & Outreach Coordinator

Whatcom Conservation District

Email:  asweeney@whatcomcd.org 
Office: 360-526-2381 x103

Whatcom County  Whatcom Conservation District
Pollution Identification and Correction Program


